
Food Centric Placemaking:

TO SPUR 
EQUITABLE 
GROWTH.



“Food is in my blood, we learn through 
experience and through those who came 

before us. This knowledge shapes our 
approach and helps to define the role we 

play within the complexities of the food 
system.”

Jemma Hynes - CEO FoodSync

Fortnam “Tupp’s” Anderton, (My great 
great-grandfather) on the right, circa 1928, 

outside the family business (est. 1895).



A Placemaking 
Fundamental
Placemaking is essential to effective regeneration and development across a 
broad range of locations and settings.

Food has a central role to play in placemaking, because food is both an individual 
and communal necessity. Food cuts across differences and drives sociability and 
integration. Food unites.

It can be the foundation for thriving local economies and dynamic enterprises, and it 
contributes to the overall health of society.

Practical food placemaking helps businesses, organisations and communities 
put food at the heart of economic growth.
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FoodSync specialises in transforming places through food, working closely with 
developers, businesses, public bodies and communities to bring about positive 
change in people’s lives.

Using our detailed, specialist knowledge and experience, we apply practical 
food systems thinking across a broad range of commercial and public interests, 
supporting the creation of viable enterprises and developments.

Beyond theory, we look for clear, definable real world outcomes.

Real World 
Outcomes
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Food is both an individual and shared experience.

It helps to create memories, and to bind these to a collective whole. It sparks joy.
Therefore, it has an enormous potency in helping enterprises, initiatives and other 
developments connect with their target audiences.

Food is immediately relatable, which means it can have a positive impact as part 
of a strategy to engage with people, whether they are stakeholders, investors or 
customers.

Our approach is to reflect the emotional importance of food in how we work and how 
we apply our thinking, strategy and solutions to real communities and economies.

Experience Driven
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Methods & Impact
To be effective, food placemaking must be realistic, practical and applicable. 
Therefore, we focus on finding the right methods as much as we do strategic 
thinking.

We know that each situation is different, and that different environments and 
communities will have their own specific needs.

What works in one setting may not work in another.

The decisions we make are based on diligent research and on listening to all parties 
involved in a project, including those people who it will have the most impact on.
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Food connects social, environmental, and cultural elements with the 
wider economy.

Because it is so fundamental to how we live, we believe it must form a firm part of 
the foundations of sound placemaking and the devising of strategic solutions.

Using food systems thinking, we can help to build sustainable, vibrant local 
economies through working closely with: Developers / Designers / Public authorities / 
Businesses / Academia / Community groups.

Food is a marketable asset when it comes to selling concepts successfully because 
it crosses boundaries. It enables participation and encourages sociability. This 
marketability is not just important commercially, but also in persuading people to buy 
in to an idea, whether this is a private or public project.

In this, end-users are as strategically relevant as stakeholders and investors.

The Business 
of Food
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What are the vehicles for change when it comes to creating places that are sta-
ble and right for people to live in, or businesses with long-term prospects that 
will benefit their surrounding communities?

Food is a fuel for our bodies, but it is also a fuel for changing both where and how 
we live. It has the ability to cut across boundaries and address the big issues we 
face within society. From social mobility to health, environmental impact to economic 
regeneration.

FoodSync supports purposeful placemaking and applying strategies across a range 
of environments, sectors and cultures.

Putting food at the heart of a strategy can help drive bold, logical, responsible and 
profitable decision-making.

Food for Change
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Say hello 07834 561258
Visit us Beehive Mill / Jersey 

Street / Manchester



We move businesses, organisations and cities 
forward through food centric placemaking.


